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I. INTRODUCTION

On September 12, 2006, Apple, Inc. CEO Steve Jobs announced at a
promotional event that the company’s iTunes Music Store had become the
fifth largest music retailer in the United States, trailing closely behind
Amazon.com and traditional “brick and mortar” retailers Best Buy, Wal-
Mart, and Target Corp.' The announcement, which came just three years
after the store’s opening, signalled the arrival of legal digital media distri-
bution as a permanent fixture in the American economy, alongside more
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